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How Do Patients Find a Clinical Trial? o et

There are mainly only two ways...

AN INTRO TO THE CLINICAL
TRIAL SITE FROM THEIR
TRUSTED HCP...

OR

A New Trial Alert!

... AN INTRO FROM
“SOMEONE ELSE”

We're running a Clinical Trial in
your area that you might be
interested in. Take the
prescreener to see if you qualify.

TAKE THE PRESCREENER
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METRICS

(You can’t manage performance if you don’t measure it)
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Let s L00k at Performance in Clinical Research
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Site Personnel,
Call Centers, ﬂ



When looking for way to activate
and recruit from outside the site,
what % of the total N can you
expect?

@ The Slido app must be installed on every computer you're presenting from Slido



https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design
https://www.slido.com/support/ppi/how-to-change-the-design

How many different
V- :
channels do you typically

engage?

(@ The Slido app must be installed on every computer you’re presenting from Slido


https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design
https://www.slido.com/support/ppi/how-to-change-the-design

Do you have uniform metrics that
characterize each stage of a recruitment
journey from “click™ to randomized, and
everything in between?

(@ The Slido app must be installed on every computer you’re presenting from Slido



https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design
https://www.slido.com/support/ppi/how-to-change-the-design
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&2 proofpilot

CORE SYMPUSM Scan to request your spot

PARK
APRIL15
2026



PATIENTS E)PARTNERS

in Clinical Research

Appendix
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Where Do Patients Come From? in Clinical Research

Surprise: It's only two “places’.....
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OR

The site knows them They don't




PATIENTS G)PARTNERS
The "SOMEONE ELSE” Ecosystem
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You can’t manage performance if you don’t measure it
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Let's Look at Performance in Clinical Research
Someone Someone
Else Else
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There are only two ways...

AN INTRO TO THE CLINICAL TRIAL

SITE FROM THEIR TRUSTED HCP ... an intro from someone else...
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(You can’t manage performance if you don’t measure it)



PATIENTS G)PARTNERS
Ecosystem in Clinical Research

Don’t forget. You can’t manage performance if you don’t measure it
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